Healthcare Services Marketing

4217/5217

Mid-Term Exam 
Each question will be worth 25 points.  Answer each question thoroughly incorporating class discussion and readings.  Fully develop your answers -- Always offer examples and marketing applications and implications.  REMEMBER – THIS IS A HEALTH CARE MARKETING COURSE!!!!!
Section I (Answer both questions)

1. What is CAPS?  Discuss each element citing differences with its business world counterpart.  Also discuss issues relating to healthcare marketing and CAPS – Explain ALL the differences.

2. You have been hired by The Sisters Hospital in their marketing department (congratulations!).  On your first day on the job, you have been sent to a meeting with the CEO about a new product line – A Center for Cardiovascular Medicine (no pressure with the CEO thing).   The product line manager has just described a program for the Center that provides screening for a new procedure for people who have not had a heart attack, but could be at risk for cardiovascular problems.  The Center had had issues with a poor perception of quality in the past, but changes have been made in technology and in staff.  The CEO turns to you and asks what you think about the program and asks your opinion of peoples’ perceptions of quality and for a definition of quality in healthcare.  He also asks how you can address quality in marketing efforts.

Section II (Answer two of the following questions)

1. Develop a strategy to market a physician’s office.  What elements are important and how will you address?

2. Describe vertical and horizontal integration in health care delivery and the marketing impacts of both strategies.
3. Describe potential target markets for internal and external marketing efforts for a hospital (provide examples of possible strategies for each target market).
4. You have been hired to develop a web site for Dentures, inc.  Discuss the issues that must be addressed with the development of a web-site.  List the attributes of the home page explaining the rationale for its contents and any links.
5. Discuss the ten elements important to building an experiential brand using examples to support your answers.
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